
 

 

 

 

 

USING SOCIAL NETWORKING TO CREATE 

AWARENESS OF BREAST CANCER IN MAURITIUS 

AMONG DIFFERENT AGE GROUPS 

 

 

 

 

 

 

 

 

 

 



TABLE OF CONTENT 

Topic         Page Number 

 Chapter 1: Introduction 

1.0 Introduction        9 

1.1 Background to the problem     9 

1.2 Significance of the study     10 
1.3 Aim of the study      10 
1.4 Problem Statement      11 
1.5 Research Questions      12 
1.6 Possible Solutions      12 
1.7 Research Methods      13 
1.8 Limitations       13 
1.9 Timeline of the study      13 
1.10 Conclusion       14 

Chapter 2: Literature review 

2.0 Introduction        15 

2.1 Awareness       15 

2.2 Breast Cancer       16 

2.2.1 Risk of Breast Cancer     16 

2.3 Statistics & Reasons      17 

2.4 Social Media       19 

2.4.1 Facebook      22 

2.5 Internet & Health Awareness     23 

2.6 Overview of Breast Cancer Awareness Campaigns  25 

2.7 Breast Cancer Awareness in United States & Thailand 26 

2.7.1 United States      26 

2.7.2 Thailand      29 

2.8 Breast Cancer Awareness Program through Twitter  30 

2.9 Challenging Awareness     31 

2.10 Conclusion       31 

Chapter 3: Research Methodology 

3.0 Research Methodology      32 

3.1 Introduction       32 

3.2 Research Designs      32 

3.3 Research Strategy      32 

 

 



TABLE OF CONTENT 

Topic         Page Number 

3.4 Research Objectives      33 

3.5 Research Hypothesis      33 

3.6 Target Population      34 

3.7 Sampling Strategy      34 

3.7.1 Sampling Technique     34 

3.7.2 Sample Size & Response Rate   35 

3.8 Measuring Instrument      35 

3.8.1 Questionnaire Design     35 

3.8.2 Questionnaire Content    36 

3.8.3 Measurable scales     36 

3.8.4 Pilot Testing      36 

3.8.5 Questionnaire Administration    37 

3.9 Data Processing & Analysis     37 

3.9.1 Reliability & Validity     38 

3.9.2 Methods & Tests Used in Analysis   38 

3.10 Research Limitations      38 

3.11 Ethical Considerations     39 

3.11.1 Informed Consent     39 

3.11.2 Voluntary Participation    39 

3.11.3 Anonymity & Confidentiality    39 

3.12 Conclusion        39 

Chapter 4: Analysis & Findings 

4.0 Analysis & Findings       41 

4.1 Introduction       41 

4.2 Data Testing       41 

4.2.1 Reliability      41 

4.3 Descriptive Analysis      42 

4.3.1 Demographics      43 

4.3.2 Awareness of Breast Cancer    46 

4.3.3 Social Media      50 

4.4 Inferential Analysis      54 

4.4.1 Exploratory Factor Analysis    54 

4.4.2 Multiple Regression Analysis    55 

Chapter 5: Recommendations & Conclusion  

5.0 Recommendations       58 

 



 

TABLE OF CONTENT 

Topic         Page Number 

5.1 Informing the Population     58 

5.2 Aggressive Social Media     58 

5.3 Governmental Support     59 

5.4 Reliable & Clear Explanations    59 

5.5 Free Doctors’ Advice      60 

5.6 Enhance the way of representing information  60 

5.7 Conclusion        61 

6.0 References         62 

7.0 Appendix         71 

 

 

 

 

 

 

 

 

 

 

 

 

 



CHAPTER 1 

INTRODUCTION 

1.0 Introduction  

This chapter is mainly focused in providing an overview of the use of social network to create 

awareness of breast cancer in Mauritius among the different age groups. In this view, the 

background of the problem is elaborated following by the importance of this particular study. Next, 

the aim and the objectives of this study are listed. Furthermore, this chapter is also engrossed one 

the problem statement whereby multiple research questions are designed accordingly. Eventually, 

a possible solution which can apply to this particular research is identified which is finally followed 

by the research methods and its limitations.  

1.1 Background to the problem 

Breast cancer is perceived as the most common cancer which women suffers across the globe. In 

line with the worldwide statistics, it noted that every thirteen minutes a woman dies due to breast 

cancer. Breast cancer is therefore seen as a leader cause of cancer mortality among the women. 

The worldwide statistics also revealed that 14% of female die due to the diagnosis of cancer. 

Studies and literatures claim that with increase in age, the risk of break cancer is higher (Katapodi 

et al., 2009). In this strand, history of breast cancer in the family, genetic mutations and hyperplasia 

are considered as the principal factors which increase the risk of diagnosing breast cancer 

positively. Consequently, researchers and scientists continuously study about the early detection 

and treatment of breast cancer among women (Narod, 2011). Owing to an increase risk of breast 

cancer among older women, researchers and scientists are more focused in deriving strategies to 

detect breast cancer and its treatment among the older women. As a result, researchers are focusing 

in the effectiveness of raising breast cancer awareness (Leiter et al., 2015). 

Mauritius is positioned at the second place at the African level in the high rate of occurrence of 

the breast cancer. On 1.733 screening mammography, 255 women were diagnosed positively to 

breast cancer in 2008. In 2012, the figure has however been doubled whereby 489 women suffer 

from breast cancer on 2.03 screening mammography. According to the World Health Organization 

the number of deaths in Mauritius due to breast cancer is 143 equivalent to 1.81%. As a result, 

Mauritius is ranked the 59th island in the world for having a high dead rate of breast cancer. 



The main way of raising breast cancer awareness in Mauritius is through seminars and talks which 

are held by the breast cancer organization. However, in such a busy life today, do people have time 

to attend talks and seminars on breast cancer? Today, people are always in a rush and do not have 

time for themselves. Hence, new techniques should be considered so as to create awareness of 

breast cancer among all age groups. 

1.2 Significance of the study 

The particular study is important for a number of reasons. Maintaining a healthy population avoid 

much investment in the health sector and a healthy population is more productive. As breast cancer 

is the leading disease among women, it is important that techniques should be developed 

accordingly in order to remediate the situation whereby women are concerned about their health 

and are willing to go for mammography screening. 

As mentioned above, breast cancer is viewed as the leading disease among women which causes 

thousands of deaths across the globe. It is therefore important that the women are aware about that 

risk factors which contribute to breast cancer. Similarly, women should also be willing to perform 

a mammography screening thereby assuming their responsibility.  

This particular study is important since in Mauritius, breast cancer is not emphasized on whereby 

organizations regularly organize seminars to talk about the risk factors, benefits of early detection 

and treatment. In the same line, children should be aware of breast cancer at a very young age so 

that they can develop a sense of responsibility towards their health. In this fast running life, 

everyone is always busy with their own activities thereby ignoring the most important aspect which 

is health. The importance of this study lies in raising awareness of breast cancer among all age 

groups as every woman are at risk.  

1.3 Aim of the study 

The main objective of this research is to increase awareness of breast cancer among different age 

groups in Mauritius 

Secondly, this research also aims at adopting social networking, such as Facebook, YouTube and 

LinkedIn as a way to increase breast cancer awareness 



Thirdly, this research is using social networking to increase breast cancer awareness. Social 

networking is considered as a well-versed technique for people today, hence, this research aims at 

targeting the maximum number of people through LinkedIn, YouTube and Facebook.  

Fourthly, this research also aims at ensuring that the target audience understand and know the 

importance of breast cancer. 

 


